Top 10 tips for Christmas
E-Commerce Success

OMINOR

eeeeeeeeee



“Top 10 tips for Christmas
E-Commerce success”

It's almost that time of year again. Christmas is approaching fast and if
you manage your ECommerce web site well, it’s not just the Goose
that is going to get fat. Last year over half the UK population bought
over the Internet with sales in excess of £4billion for the Christmas
period alone (source IMRG). That is a staggering 64% increase on the
previous year.

And why not? Given the choice between the Oxford street Christmas
rush and a warm house with a glass of mulled wine, | know which |
am going to choose any day.

With so much potential and an ever increasing appetite for spending
online, how can we make sure we maximise the opportunity Christ-
mas 2005 represents?

I am lucky enough to work closely with clients all year round helping
them increase their online revenue. | have found the following ten
points to be very useful in the past at this crucial time of year and
hope they help you make this Christmas your most successful yet.

1. Planning - Start your Christmas campaign early! For many E-
Commerce sites the Christmas buying season is already in full swing.
Give you and your E-Commerce agency enough time to take advan-
tage of this seasonal spend with clever well planned campaigns,
plenty of time in advance.

2. Evolution not revolution! - When you and your agency come up
with new ideas make sure they do not represent a major change in
functionality or require significant technical development to your web
site. Christmas is not the time of year to be making major changes to
your E-Commerce web site.

3. Seasonal Design - Come on its Chrissstmaasss! It is important to
stay on brand and on message all year round, however, clever use of
seasonal design in both the site copy and creative can make all the
difference to the user experience.
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